
 
 

2019 Trending Digital Marketing/SEO Interview Questions & Answers 

 

Here are the most common Digital Marketing/SEO interview questions for the Digital Marketing/SEO 

Experience People, along with the answers… 

Question Snapshot –  

1. Google Ranking Factor 

2. Cross Linking - SEO 

3. latest Search Engine update 

4. Google Medic update 

5. Types of Google Analytics Goal 

6. What is Event in Google Analytics? 

7. Tag Manager Trigger 

8. Campaign Type – Google Adword 

9. Ad Group Type – Google Adword 

10. GA Dimension & Metrics 

11. Funnel in GA 

12. Facebook Pixel 

13. Conversion in Digital Marketing 

14. Robot limit 

15. Sitemap Limit 

16. Omitted results 

17. Treemaps in Google Analytics 

18. Google Launched Date 

19. SEO Launched Date 

 

1. What is Google Ranking factor - 

 CONTENT IS STILL KING 

 FRESHNESS – News/Article/Blog 

 BACKLINKS 

 MOBILE FIRST 

 PAGE SPEED 

 SCHEMA CODE 

 BRAND POWER AND SOCIAL SIGNALS 

 DOMAIN POWER 

 HTTPS 
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 USER EXPERIENCE 

 

2. What is Cross linking -  

Cross linking refers to the process of linking between two sites. Whether or not they are owned by the 

same person, cross linking is the process on which the internet is built. It allows users to reference sites 

with content similar to that which they are already viewing, and may be of further interest to them. 

Cross linking also serves an interesting purpose in terms of search engine optimization. Link popularity is 

one of the main factors involved in how search engines determine the value, importance and relevance 

of sites on a given topic. This calculation is then reflected in the site's search ranking. 

 

3. What is latest Search Engine update –  

https://moz.com/google-algorithm-change 

 

4. Google Medic update –   

August 1, 2018 – Confirmed 

Google's Core Search Update Had Big Impact on Health/Medical Sites 

 

5. Types of Google Analytics Goal –  

1. Destination 

2. Duration 

3. Pages/Screens per session 

4. Event 

REVENUE, ACQUISITION, INQUIRY, ENGAGEMENT 

 

6. What is Event in Google Analytics? 

In the context of Google Analytics, an event is the user’s interaction / activity with a web page element 

that is being tracked in Google Analytics. The web page element could be: 

https://moz.com/google-algorithm-change
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1. video 

2. gadget 

3. podcast 

4. image 

5. button 

6. form 

7. scroll bar 

8. external link 

9. light box 

10. Ajax content  

 

7.  Tag Manager Trigger 

Tags fire in response to events. In Google Tag Manager, a trigger listens to your web page or mobile app 

for certain types of events like form submissions, button clicks, or page views. The trigger tells the tag to 

fire when the specified event is detected. Every tag must have at least one trigger in order to fire. 

8.  Campaign type 

 Search Network with Display Select  

 Search Network only  

 Display Network only  

 Shopping  

 Video  

 Universal app 

 

9.  Add group type 

An ad group contains one or more ads which target a shared set of keywords. 

Each of your campaigns is made up of one or more ad groups. 

 

10.  GA Dimension & Metrics 

Every report in Analytics is made up of dimensions and metrics. 
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Dimensions are attributes of your data. For example, the dimension City indicates the city, for example, 

"Paris" or "New York", from which a session originates. The dimension Page indicates the URL of a page 

that is viewed. 

Metrics are quantitative measurements. The metric Sessions is the total number of sessions. The 

metric Pages/Session is the average number of pages viewed per session. 

 

11. Funnel in GA 

In GA, a funnel is a navigation path (series of web page) which you expect your website users to follow, 

to achieve website goals. A funnel is made up of a goal pages and one or more funnel pages (also known 

as the funnel steps). Through funnels you can determine, where users enter and exit the 

conversion/sales process. You can then determine and eliminate bottlenecks in your conversion/sales 

process in order to improve the website sales. 

Funnel Types:- Goal Funnel, Sales Funnel, Multi Channel Goal Funnel, Multi Channel Sales Funnel 

 

12.  Facebook pixel 

The Facebook pixel is code that you place on your website. It collects data that helps you track 

conversions from Facebook ads, optimize ads, build targeted audiences for future ads, and remarket to 

people who have already taken some kind of action on your website. It works by placing and triggering 

cookies to track users as they interact with your website and your Facebook ads. 

 

13. Conversion in Digital Marketing 

Conversion as, “The point at which a recipient of a marketing message performs a desired action.” In 

other words, conversion is simply getting someone to respond to your call-to-action. 

Getting someone to open an email is a conversion. Having them click on the call-to-action link inside 

that email is another conversion. Going to the landing page and filling out a registration form to read 

your content is a conversion. And, of course, buying your product is the ultimate conversion. 

For consumer marketers, conversion can be relatively fast and simple. A possible customer scans a QR 

code to get a coupon (that’s a conversion right there), and then they immediately go to the restaurant 

to get their free french fries with a burger and soft drink purchase. (That’s the key conversion.) 
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In the longer and more complex B2B sale, you want a steady series of small conversions. Engage with 

your lead nurturing email sends, engage on the website, interact with your social media efforts, and 

hopefully do a lot of these activities on a mobile device. 

 

14. Robot limit 

Yes, there is a limit to robots.txt file in terms of filesize 500 KB as Vipin points out. A maximum file size 

may be enforced per crawler. Content which is after the maximum file size may be ignored. Google 

currently enforces a size limit of 500kb. Source: Robots.txt Specifications 

 

15. Sitemap limit 

All formats limit a single sitemap to 50MB (uncompressed) and 50,000 URLs. If you have a larger file or 

more URLs, you will have to break your list into multiple sitemaps. You can optionally create a sitemap 

index file (a file that points to a list of sitemaps) and submit that single index file to Google. You can 

submit multiple sitemaps and/or sitemap index files to Google. 

 

16. Omitted results 

Everything started with a lot of users complaining about Google pages returning a lot of results from the 

same domains, making the search experience a pretty bad one. 

Omitted results are search results that are excluded from Google's search pages in order to provide a 

better user experience. These results usually provide information that is very similar to the information 

in another result that has already been displayed. 

 

17. What is Treemaps in Google Analytics ? 

Treemaps were actually introduced to GA back in October 2014, but were limited to analyzing only 

AdWords data (and could be found under Acquisition > AdWords). 

A treemap is a visualization that uses nested blocks to represent a hierarchy (tree) of your data. Each 

block represents a branch of the tree and contains smaller blocks that represent its “children” or sub-

branches. At each level, the relative sizes and colours of the blocks represent the relative values of your 

selected metrics. 

https://support.google.com/webmasters/answer/75712
https://support.google.com/webmasters/answer/75712
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The default Treemap in GA shows your acquisition channels (defined in the Default Channel Grouping), 

compared by sessions and pages/session. You should interpret the report as follows: 

 The larger the block, the larger the proportion of sessions for that Channel 

 Channels with higher pages/session are shown in shades of green (darker green means higher 
pages/session) 

 Channels with the lower pages/session are shown in shades of red (darker red means lower 
values) 

 Landing Page Optimization 

 Campaign Performance 

 Social Media Campaigns 

 AdWords Campaigns 

 Ecommerce Conversion 

 

 

18. Google Launched Date? 

4 September 1998, Menlo Park, California, United States 

 

19. Search Engine Optimization Launched Date? 

Several decades later, in 1990, McGill University student Alan Emtage created Archie, which some say 

was the very first search engine -- though that remains up for debate, according to research from Bill 

Slawski, president and founder of SEO by the Sea. 

 

20. What is Google Possum 

GOOGLE POSSUM INITIAL RELEASE DATE: SEPTEMBER 1, 2016 

“Possum” is the name given to an unconfirmed but documented update which appeared to most 

significantly impact Google’s local pack and local finder results. Because the update was never officially 
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confirmed by Google, local SEOs have been left to hypothesize about the potential update’s purpose and 

concrete effects. 

Many have perceived Possum’s purpose to be a diversification of local results. While the assumed 

update certainly did have this effect, one of its challenging “side effects” was the filtering out of 

legitimate business listings if they happen to share Google categories with other entities in the same 

building. One study of 1,307 businesses suggested that Possum affected 64% of Google’s local results.  

On the organic side of search, MozCast documented a simultaneous shakeup of the organic results. 

This mayhave been part of Possum or it could have stemmed from a separate but simultaneous update. 
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